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THANK YOU FOR TAKING PART IN THIS YEAR'S CAPSULE EVENT

A FULL DAY OF MARKET DATA, INNOVATIONS,
SUSTAINABILITY AND REGULATIONS

Around 115 capsuleexperts from 15 countries around the world — amengst others'South Korea,
Canada and the USA - joined the 4th International Virtual Congress on Coffee Capsules and Trade
Exhibition. We are pleased about the great response to our event and would like toe thank our eleven
speakers who shared valuable market data, deep insights and forward-looking perspectives with us.

We would also like to express our sincere thanks to all exhibitors, participants and sponsors,
who enriched the event with their presence.

We hope to see you again soon, at one of the Association’s next events.

Your German Coffee Association



PLATINUM Sponsors

ESCAFE

eus 5

'NESPRESSO.

solutions t0 pac

PEM

kage your quality

JUST SMARTER
than plastic waste

O}

)
9 RS

@ DEUTSCHER
KAFFEEVERBAND

SILVER Sponsors

S AIuSense

Aluminium Capsule Solutio

&) amcor

o7y e o COFFEE



INTERNRTIDNAL “|RTunL ® KINDLY SUPPORTED BY
CONGRESS ON COFFEE . e
CAPSULES NESPREssO.  [JPEM

26 November 2021 m

T o e S &) EXHIBITION HALL
,-. < o - il I | EXHIBITORS
c a ﬁ 3 i 8 — o g . - - |
] ‘ - - A - s = T =

| @orutsonne
KAFFEEVERBAND

INTERNATIONAL
RTUAL
ON COFFEE CAPSULES i

N
\
N

N
\
i)
i
\:
Gy
N
8
N

E
D
N
N




~ @ DEUTSCHER

KAFFEEVERBAND

SUSTAINABILITY




@ DEUTSCHER
KAFFEEVERBAND

k| THE CONSUMER PERSPECTIVE: GENERAL TREND ,,SUSTAINABILITY"

AND THE CAPSULE SYSTEM
= How is the penetration of capsule machines in German households
developing and what is the influence of the Corona pandemic? CONSUMER
= \What attitudes do consumers have and how do these affect R“é':: AK:CTH
the willingness to buy machines and their frequency of use?

= \What levers are there to make capsule systems more attractive to consumers?
PROF. DR. OLIVER KAUL, SMARTCON
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EU POLICY /
GREEN DEAL
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LEGAL
CHANGE FOR
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CARTONING OF
CAPSULES
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THE US PERSPECTIVE: CONSUMER TRENDS,

AND SINGLE SERVE

BILL MURRAY, NATIONAL COFFEE ASSOCIATION USA INSIGHTS
USA

MARKET
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COFFEE CAPSULES - A MATTER OF CHOICE
= Do plastic capsules have a future?

» Which capsule should a brand choose and why? (I:\anql'IIE::FEIg[
= Are coffee pads fading out of market’«‘ -

GIORGIO DINI, AMCOR FLEXIBLES
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OVERVIEW OF THE EUROPEAN COLLECTION, SORTING AND
RECYCLING OF SSU

= Which are the challenges? COLLECTION,
« Which are the opportunities and possible next steps? | RSE%’\‘;{:'I!‘I'S&
= How can we work collaboratively? |

EILEEN GORDON, EUROPEAN COFFEE FEDERATION




SPECIAL THANKS TO OUR SPEAKERS

e
e
L]
®
Ld
L
e
L
o
o
°
s
L
L =]
ot e




Al

WELCOME TO THE ALUSENSE BOOTH, LET'S

o

coima o the Ameces booth. Lot chatt
-
]
Expertise, S
Sustainability -
and Innovation 2 .
in Coffee y x g
Packaging . e &

£ Heswen

il

K]

MORE ABOUT
SUN CIRCLE

LY g W IALA 7 COFFEE

Cofien Procesing b Packaging Fokiskam i e

: '.'o )
prosol. coffee '

Get in touch with Adele Rava




WARMEST THANKS TO OUR EXHIBITORS
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FOR VISITIp
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